U Iowa Press Scholarly Author Questionnaire

Author:
Working book title and subtitle:
Please provide 2-3 alternative titles:

Phonetic spelling of first and last names:
Your full name:

Please list your preferred pronouns (she/her/hers, he/him/his, they/them/theirs, etc.):


PERSONAL INFORMATION

Permanent address (*This is where we will send complimentary copies of your book as well as royalties/statements. Please provide a street address if at all possible):


Primary phone:

Primary E-mail address:

May we release your e-mail address or phone number to interested parties (interviewers, etc.)?

URLs and handles for your social media and/or online presence(s) that you might use for book promotion: 

Date and place of birth:

Citizenship:

Author photo, optional (If we do not receive a photo from you, we will assume that you do not wish for it to be included on your book author page or for publicity use), specifications:
· Must be an uncopyrighted photo
· Should be of you alone and appropriate to the theme of your book
· File format that Photoshop can open: jpeg, tiff, eps. 
· Resolution needs to be 300 dpi
· Width should be at least 2-3 inches
· Please do NOT embed this image into the author questionnaire; send as a separate file.
· Please indicate if we need to credit the photographer if the photo is used. 


PROFESSIONAL INFORMATION (please include dates)

Present title:
Department:
Institution:

Former titles:
Departments:
Institutions:

Education: please include all universities and colleges attended along with the date and location; include departments as well as degrees:

Special research conducted for this book: please include any research grant support and names of libraries, museums, etc.:

Previous material published from this book: please include date of publication, publisher, and detail about the excerpt, i.e. chapter name, beginning and end sentence, manuscript page(s).

Previous books published: (title, cloth/paper, year of publication, publisher, sales, foreign editions):

Prizes, honors, scholarships, medals, memberships in honorary societies: Exact name of award, sponsoring organizations, specific dates, and purpose of the award:



PROJECTED MANUSCRIPT DETAILS

Expected manuscript completion date (if not already finished): 

Estimated word count (including notes, bibliography, etc.): 

Estimated number of images: If you would like to include more than 15 black and white images or any color images, do you expect to receive any subvention funds to offset the increased production costs?



BOOK COVER & BOOK JACKET 

Promotional book copy: Please note that book copy is not the abstract for the book. We’re trying to sell your book, not summarize it. Consider what is most significant about your book, what special contributions it makes to your field, and what features make it attractive to potential readers. Without oversimplifying, this should be as accessible to the general reader as possible (250-300 words):

Elevator pitch: In as few words as possible—try to fit this into one sentence—describe the single most important reason the reader must have your book:

Author bio: This should be 175 words or less. Please include your current city of residence.

Comparable titles: Please list 3-4 other books on the subject that are recent (published within the last 1-3 years), reasonable (comparable in length and written for a scholarly audience), and relevant. Please also note how your book is different, and what makes it significant, controversial compared to these other books. This information has the sole purpose of our understanding your book and how to sell/market it.

What discipline(s) does your book focus on?
Jacket/cover ideas: Please give us your suggestions for illustrating the jacket/cover of your book and be as specific as possible about sources. Public domain images and free license images are greatly encouraged. Keep in mind that your jacket/cover is a marketing tool and needs to serve many purposes. We welcome your ideas and suggestions, and all will be taken into consideration.


PUBLICITY & REVIEWS

Potential book reviewers: Most scholarly journals and publications seek pre-written reviews or round-up reviews for publication, rather than accepting books for possible review. Please provide the names and email addresses of individuals who might be interested in reviewing your book for a publication that reviews books in your field.

Name:
E-mail address:
Journal affiliation:
Title reviewed + volume / issue:

Additional outreach suggestions: Please suggest any additional publications and journals that you believe would be most likely to carry a review of your book, including any local/hometown newspapers and magazines along with your relationship to each publication. 

Online reviewers: Are there electronic sources (databases, list-serves, websites, etc.) that would be suitable for promoting your book? Please provide contact information or suggestions of how to best use these resources.

Email contacts: In a separate excel document, please provide a list of email contacts for anyone that you would like us to send an email notification about your book. Please note that if you do not include a list of 200-300 contacts, we will assume you do not want an email announcement.

Previous interviews: Have you been interviewed for radio or appeared on television within the last five years? If so, please note the most recent and relevant examples (especially if the event was connected to your work on this project) and provide contact information, if possible, for the station, producer, etc.


BOOK BUYING

When is the last time that you bought a book?

When is the last time you bought a book published by a university press?

How much did you pay?

How/where did you buy it (online, in a store, used, etc.)?

When is the last time you bought a book based on an advertisement?



TEXT ADOPTION POTENTIAL (scholarly titles only)
 
Please answer the following if you feel that your book is appropriate for course adoption.
 
Which one set of scholars is your primary audience? Please note that this is not to say that your book won’t be of interest to other scholars as well; your book will certainly have secondary and tertiary audiences. But it is most useful to focus on your book’s primary audience.
 
Please generate an e-mail list of contacts that the Press can reach out to with the purpose of promoting your book as a course adoption option. Use the following steps to build your list:
1. Identify which specific courses (graduate v. undergraduate) your book as a whole fits with.
2. What are the top 10-20 universities/departments teach these courses in the US?
3. Please include a list of professors and their contact information who might consider assigning such a book as required reading. You may paste the list here (include name and email address for each contact):



BOOK AWARDS

The University of Iowa Press will enter contests at its discretion based on budgetary constraints, experience with the award, the visibility and importance of the award, and other factors. We have an extensive catalog of awards to which we regularly refer, but if you become aware of a particular award for which you would like to be considered, please let us know. *Please note that your list should not exceed four awards.

Award Name:
URL with award information:


EXHIBITS

Please list the professional or scholarly meetings, workshops, or writing programs which you are planning to present at or attend within the year of your book’s publication. 
Exhibit full name:
URL with exhibit information:



OVERSEAS MARKETING

Please list any journals, magazines, or newspapers outside the US that should receive review copies of your book. (Please add addresses for more specialized journals or put the country of origin in brackets.)

If you are personally acquainted with any reviewers outside the US who are likely to take an interest in your book, please list their names and e-mail addresses.




***MARKETING ADDENDUM / FOR UIPRESS USE ONLY (authors do not fill this out)***	

Proposed discount: 

Series: 

Index: 

Similar titles on our list*: 

Similar titles from other publishers*: 

Subject areas: 

Exhibits/dates: 

Awards: 

Marketing Key Words: 

Pages to sample/excerpt possibilities:





*Rules of thumb for comparable titles:
1. Published within the last 2 years (Ingram) or 3 years (other buyers).
2. If a book is in a series, the best-selling previously published book(s) within the past 2 – 3 years in the series should be included.
3. 3 comps are needed for the reps in Edelweiss.
4. If the author has previously published titles with us or another press, even if the subject is vastly different, they should be included. 
5. If the author has previously published titles that are OP, they can be listed or not. If they sold well, it would be worthwhile.
6. Comps can go over 3, but we don’t need to include all the author’s previously published books. Just the newest and/or most relevant. If that means all of them, that works, but it’s not necessary.

